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4. SURROUNDING RETAIL NETWORK 
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5. POPULATION AND HOUSEHOLD GROWTH 
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PRIMARY CATCHMENT 2018 2023 2028 2033 2038
Net Growth 

2018-2038

Population 237,050 263,040 286,890 309,720 331,470 94,420

Households 79,151 89,162 98,020 106,486 114,459 35,308

Household Size 2.99 2.95 2.93 2.91 2.90 -0.10

Population Growth (p.a.) 2.10% 1.75% 1.54% 1.37% 39.83%

Household Growth (p.a.) 2.41% 1.91% 1.67% 1.45% 44.61%

SECONDARY CATCHMENT 2018 2023 2028 2033 2038
Net Growth 

2018-2038

Population 1,462,850 1,596,250 1,703,300 1,802,350 1,891,100 428,250

Households 499,300 554,400 598,000 637,950 673,400 174,100

Household Size 2.93 2.88 2.85 2.83 2.81 -0.12

Population Growth (p.a.) 1.76% 1.31% 1.14% 0.97% 29.28%

Household Growth (p.a.) 2.12% 1.53% 1.30% 1.09% 34.87%

TOTAL CATCHMENT 2018 2023 2028 2033 2038
Net Growth 

2018-2038

Population 1,699,900 1,859,290 1,990,190 2,112,070 2,222,570 522,670

Households 578,451 643,562 696,020 744,436 787,859 209,408

Household Size 2.94 2.89 2.86 2.84 2.82 -0.12

Population Growth (p.a.) 1.81% 1.37% 1.20% 1.03% 30.75%

Household Growth (p.a.) 2.16% 1.58% 1.35% 1.14% 36.20%



 

 

 
17 

Total Retail 
Spending

Household 
Spending

Business 
Spending

Physical Retail 
Stores

Internet 
Spending

Visitor 
Spending
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Primary Catchment 2018 2023 2028 2033 2038

Retail Expenditure ($000,000)
$2,561 $3,008 $3,482 $4,026 $4,459 $1,898

Sustainable Net Retail Floorspace (sqm)
368,477 432,841 500,997 579,229 641,466 272,989

Sustainable GFA (sqm)
538,778 627,474 716,694 818,512 894,923 356,145

Secondary Catchment 2018 2023 2028 2033 2038

Retail Expenditure ($000,000)
$20,192 $23,493 $26,809 $29,676 $32,479 $12,287

Sustainable Net Retail Floorspace (sqm)
2,905,351 3,380,295 3,857,498 4,269,863 4,673,297 1,767,946

Sustainable GFA (sqm)
4,150,500 4,828,993 5,510,712 6,099,805 6,676,140 2,525,639

Total (Primary and Secondary) 2018 2023 2028 2033 2038

Retail Expenditure ($000,000)
$22,738 $26,498 $30,309 $33,761 $37,023 $14,285

Sustainable Net Retail Floorspace (sqm)
3,271,568 3,812,653 4,361,092 4,857,658 5,327,074 2,055,506

Sustainable GFA (sqm)
4,673,669 5,446,647 6,230,130 6,939,511 7,610,106 2,936,437
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6.1. NLS RELEVENT RETAIL SECTORS  

• 

• 

• 



 

 

 
21 

 

 

Primary Catchment 2018 2023 2028 2033 2038

Retail Expenditure ($000,000) $261 $304 $350 $404 $446
$185

Sustainable Net Retail Floorspace (sqm) 79,740 93,070 106,884 123,574 136,254
56,515

Sustainable GFA (sqm) 113,914 132,957 152,691 176,534 194,649
80,736

Secondary Catchment 2018 2023 2028 2033 2038

Retail Expenditure ($000,000) $1,889 $2,176 $2,454 $2,717 $2,953
$1,065

Sustainable Net Retail Floorspace (sqm) 576,833 664,493 749,346 829,450 901,583
324,750

Sustainable GFA (sqm) 824,047 949,275 1,070,494 1,184,929 1,287,976
463,929

Total (Primary and Secondary) 2018 2023 2028 2033 2038

Retail Expenditure ($000,000) $2,149 $2,480 $2,806 $3,125 $3,405
$1,255

Sustainable Net Retail Floorspace (sqm) 656,269 757,498 856,566 954,097 1,039,378
383,109

Sustainable GFA (sqm) 937,527 1,082,140 1,223,666 1,362,995 1,484,826
547,298
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7. ESTIMATED SALES 
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Area % Low ($m) High ($m)

Waitakere 50% $30.0 $35.0

Auckland City 20% $12.0 $14.0

North Shore 10% $6.0 $7.0

Manukau 7.5% $4.5 $5.3

Rodney 5% $3.0 $3.5

Franklin / Papakura 2.5% $1.5 $1.8

Other (Outside of Region) 5% $3.0 $3.5

Total 100% $60 $70

Estimated Sales
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8. TRADE COMPETITION EFFECTS VS DISTRIBUTION 

EFFECTS 
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APPENDIX 1: NLS DEVELOPMENT PLAN  
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APPENDIX 3: PROPERTY ECONOMICS RETAIL GROWTH MODEL 
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